
 
 
A Creative Matters coaching programme in three parts thenetworkone. 
 
Want to keep up with the speed of change? 
Want to know what smart agencies are doing with smart clients to keep ahead of the curve?  
Want to know how to make the most of the predicted recovery in 2021?  
Then tune in on these dates:  
You’ll learn how, where and when to grow brands and push sales in digital media. And you’ll 
have fun doing it, working to a live brief.   
 
Course outline  
 

 
 
The 7 Es is a format designed to help agency teams generate ideas specifically for digital. It’s 
a useful list of things to consider at the beginning of any project, starting with the digital 
Eco-System. 
You’ll get to consider the typical customer journey and how your target audience goes 
online at different times of day with a different mindset. (For instance, 28% of people in the 
UK made a purchase in 2020 while sitting on the lavatory.) 
You’ll learn how to use Google’s Hero/Hub/Help tool, to construct to create content that is 
both useful and engaging. (Even when sitting on the loo.) 
If that is discovering how to engage, you’ll also learn what works best for brands, especially 
in these times of pandemic.  
You’ll consider brand purpose and the ‘golden circle’ and how you need a positioning idea 
before you can start to create meaningful creative executions.  
 

 
 
In this session we go back to Confucius, who wrote, “Tell me and I will forget, show me and I 
will remember but involve me and I will understand.”  
You will learn that digital allows you to create ideas people don’t just want to share; they 
want to be participants.   
Through plenty of inspiring examples you’ll get to appreciate how packaging is a huge 
opportunity for brands to talk to the right people at the right time and in the right place. QR 



codes and NFC technology can turn a box into a video, augmented reality can turn a label 
into a brand story.  
As Covid accelerates the shift of people’s attention, indeed their lives, into digital we 
consider how advertising is no longer about creating messages but about creating 
meaningful experiences for customers. Frankly, if what you’re doing is not useful, usable 
and/or delightful you are creating digital landfill.     
    

 
 
Earlier, you will have learned about HHH. In this session you will start to think less like an 
adman (or woman) and more like a publisher.  
You will learn how to use the Amazing Content Creator tool to start devising ideas for 
branded content that people choose to watch rather than ads. they are forced to see. 
Nevertheless, advertising continues to be essential in driving audiences to your content. 
Last the of the Es is Experiment.  
In this module, you’ll get to see that innovation is essential in advertising today. Consumers 
expect it from their favourite brands.  
For instance, l’Oreal Make-Up Genius was not a huge success in that fewer women 
downloaded it than expected. But it signalled to a young customer-base that the company 
was modern and a brand of the times.  
Being an innovator means developing a mindset which is open to new technology and how 
you can bend it to your will.  
 

 
  
Senior people from account management, planning and creative departments, who want to 
take advantage of the accelerating changes to advertising and marketing as a result of 
Covid-19. As people spend more time online and in social media, brands are following them. 
The agencies that can create the sort of content that arrests attention and motivates 
consumers are the agencies that will flourish in the year to come.  
 
    

 


