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Latin America is a region that seems overlooked when it comes to innovation. In this webinar, you 
will learn how one of the most resilient regions of the world combines creativity and cultural values 
to do business in these unparalleled times. 

Gaby will build on Leonardo1452’s 11 years of experience analysing trends, to explain how to 
identify trends and above all, what happens in moments of crisis. She will use concepts from her 
book 'Near Future Thinking' to explain how consumer trends are born, and how they evolve and are 
amplified, helping you anticipate and react to the next crisis. 

About Gaby 

Gaby is a Mexican consumer trends specialist, author, entrepreneur, and brand consultant. She is 
the founder of Leonardo1452, a trends consultancy firm specialized in Latin American markets. Gaby 
published her first book Near Future Thinking © in 2020 about how market-shifting consumer trends 
are developed. In her book, she also presents a guide to four brand archetypes that companies can 
use to position themselves in the market. 

Through her firm, Gaby leads a network of trend hunters in the Americas and Europe. Together, they 
provide inspiration and guidance to companies such as Google, Mondeléz, Nestlé, Kellogg, Sanofi, 
among others.  

Gaby is a Latin American renowned expert on consumer trends, innovation, future, and marketing. 
She regularly speaks at conferences in Europe and across Latin America.  

She has lived, studied, and worked in Austin, Texas, Barcelona, and Mexico City. Gaby has learned to 
easily adapt and understand different cultures and markets in a very short time. 

Gaby believes this pandemic has changed the world forever and there’s no “back to normal”. It’s 
about “building the world again” instead. 

 


