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During a chaotic 2020 , we went through an extraordinary shared experience, which provided an 
enforced ‘pause, reflect & reset’. What was unusual became usual, and the atypical was often 
accepted as normal.  
 
In 2021, despite being repeatedly told that ‘normality’ will soon return, we await clarity on the 
definition of ‘normal’. Sean’s understanding of the situation, on an individual and societal basis, is 
founded on deep levels of research conducted into hope, community & resilience. It’s those issues 
which Sean believes show a way forward re: what he termed ‘The New Abnormal’ and the 
implications are profound.  
 
In Sean’s talk, he will therefore focus on:  

• Why hope is a crucial element needed to help us plan for a better future. 

• Why focusing on ‘stronger-together’ community action benefits all concerned. 

• Why using resilience tactics enables individuals and organisations to be ‘anti-fragile’ 
 
 
About Sean 
 
 
Sean Pillot de Chenecey is a foresight strategist, public speaker, podcast host and author of two 
books. The first ‘The Post-Truth Business’ focuses on trust, empathy and ethics; the 
second ‘Influencers & Revolutionaries’ on innovation, behavioural change and sustainability. Sean’s 
podcast, ‘The New Abnormal’, illuminates cultural, social and brand-futures issues re: the impact of 
C19. 
 
Sean is fascinated by the individuals, movements & events that shine a light on social and cultural 
change. As a result, he has a deep level of knowledge regarding the genuine issues impacting brands 
from a ‘Now / Next / Why’ perspective. He's given talks at marketing conferences and cultural 
events from San Francisco to Berlin to Tokyo. He has lectured on marketing trends and consumer 
behaviour at leading universities for over a decade. 
 
Following a decade spent with cutting-edge agencies, Sean co-founded the trend & strategy 
consultancy Brand Positive, gaining actionable insights for leading brands in a wide range of sectors. 
They’ve worked across an extensive range of insight, trend, npd & strategy projects for clients from 
multi-nationals to NGO’s, plus numerous leading agencies. This activity has involved a mass of 
ethnographic fieldwork, focus groups and expert interviews in the UK / EU, along with projects 
around the globe. 
 


