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There is no doubt that podcasting is in the ascendancy, and as an agency, you may already be 
producing a series of you own, are at the early stages of planning one, or perhaps haven’t even 
considered it.   
  
Either way, we hope this session with get you to look at B2B podcasting in a different light. 
  
Some agencies may launch a podcast to raise the profile of their Founder, CEO or the wider 
team.  Alternatively, it could be used to support a PR campaign of your own or your clients, add 
value to an existing sponsorship of an event you are attending, or bring a report, white paper or e-
book to life.  But crucially, it can also directly add to your bottom line. 
  
Russell talks from experience.  It’s how he has won global clients of his own, and how he effectively 
works for agency clients and brands too. 
  
This session will look at measuring the success of your podcast, not from how many plays or 
subscribers you have, or whether you get listed on Apple’s podcast chart, but instead, by the 
relationships you build at c-level from companies you want to engage with and the new business you 
generate by using podcasting as an effective account-based marketing tool. 
  
This is not a session on teaching you how to produce a podcast, but instead, how to ensure you are 
aligning the podcast to your business objectives.  Russell will therefore share some information on 
who is listening, when and for how long, and talk through the various formats you can consider, and 
how easy it is to still produce quality audio online during the pandemic, but most importantly, he will 
share case studies of how podcasting can be used to engage with the c-suite and generate new 
business opportunities. 

 

About Russell 

Russell Goldsmith is Founder of content marketing agency Audere Communications.  
  
A key part of Audere’s focus is on producing high-quality, targeted podcasts for B2B 
communications.  
  
Russell also presents the award winning csuite podcast where he has recorded over 120 episodes, 
capturing conversations with an incredibly broad range of industry leaders and thinkers.  His current 
clients include SAP, Novartis, Octopus Energy and crop protection business Adama Agricultural 
Solutions, who he won Gold with for Best Use of Audio at the 2019 Communicate Corporate Content 
Awards.  His work for KPMG’s Business of Brexit series won Best Use of Audio in the 2020 PRCA 
Digital Awards.  He also works with marketing agencies such as FutureBrand and Tyto, producing 
their podcasts, whilst aligning them with high profile guests who they want to engage with. 



 
 

 
  
In 2019, Spotify chose Russell’s ‘Power of The Spoken Word’ talk as one of their ten favourite 
presentations from that year’s Cannes Lions International Festival of Creativity out of over 300 from 
across the week. 
 


