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What you will learn 
• Why should you invest in client feedback 
• What should you get feedback on, what are the best questions to ask 
• What are the different ways to gather feedback 
• In house vs. external partner 
• Are you using the most appropriate methods  
• How best to use the results with your clients, within the agency and for new business 
• Some top tips for getting the most out of the feedback process 

 
Content 

• Why gather client feedback? 
• What to get feedback on? 
• How best to get feedback? 
• How to use the feedback and insights? 
• Top tips 
• Summary and benefits 

 
About Simon 

Simon started his career in advertising with Benton and Bowles and Young and Rubicam. 

He subsequently joined Grey Advertising, where he became the first marketing director in a major 
London advertising agency and was part of the team that doubled the agency's size in three years. 

His career then took him into the design industry where he became marketing director of Michael 
Peters - which was then Europe's leading independent agency. 

Two years later he set up his own design company - Wickens Tutt Southgate - which rapidly became 
a top ten agency with a profile to match. 

He sold the business to set up Relationship Audits & Management (RAM) which is now a global 
authority in helping agencies retain and grow business through providing actionable intelligence on 
key client relationships. 

RAM is based in London with offices in the US, France, Germany, India, South Africa, and Australia. 

Their clients include most of the major holding groups as well as over a hundred independent 
agencies. 

Simon is a frequent contributor to the trade press and regularly speaks at industry conferences on 
client-agency relationships and recently appeared on Sky Business News. 



 
 

 
 


