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logo composition: name style & device

name style and device
(master logo)

thenetworkone logo consists of 
two component parts; the name 
style and the device.  These can 
be applied as a single mark or as 
separate design elements, 
however there are general rules 
of usage for both types of 
application

device
name style



logo: alignment & proportions

Logo 

The proportions of thenetworkone
master logo determine the 
relationship between name style 
and device on all other 
applications.  These two 
measurable elements within the 
master logo. Object ‘Y’ in the 
device and the name style ‘X’ 
height.  These objects remain 
constant regardless of the size of 
either component parts.
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Vertical alignment of the name style to the device is achieved by centring the ‘X’ height through ‘Y’ as above.  
Horizontally it is set on the master logo, but has some flexibility as individual elements

MASTER LOGO



logo: sign-off application
Sign-off

Members of thenetworkone are 
entitled and encouraged to use the 
“member of thenetworkone” 
brand sign-off in their promotional 
materials, credentials, websites and 
social media.

The position of the brand sign-off is 
left to the discretion of each agency 
although thenetworkone’s
preferred position is lower right of 
any given area.

0.5 X

X area of exclusion



logo: preferred master logo colour
Primary logo colour

The master logo utilises the primary 
colour palette, Pantone 716 (orange) and 
Pantone 430 (grey) and is ideally placed 
on a white background.

However, it is also acceptable to place 
the colour logo on a black background…

Reverse the entire master logo as white 
out of a suitably strong solid background 
colour…

Render the master logo in black (100%), 
or Pantone 430 (100%), on a white back 
or a suitably strong solid background 
colour.



logo: preferred master logo position
Use of space

There are some basic preferred 
positions for thenetworkone logo 
on any given area.  These are not 
designed to be restrictive but to act 
as a guide continuity between 
applications.

Logo ranged bottom right

This is the preferred 
position for the master logo 
in all marketing materials 
print and digital

Logo ranged top right

This is the secondary 
position for the master logo 
in all marketing materials 
print and digital

Logo ranged top right

This is the preferred 
position for the master logo 
with ‘member of’ sign-off  
in all marketing materials 
print and digital



device: usage
Use of space

The device maybe used by itself in 
part or in whole but it must not 
exceed the lower ¾ of any area.  In 
this usage, the device should be 
ranged to the left.  The device may 
also be used as a tint to a minimum 
of 20%.

Alternatively, the device maybe 
used as a sign-up bottom right at 
100% tint only.

Device ranged bottom rightDevice at maximum size ranged left



Logo: misuse

Do not rotate vertically

Do not enclose logo in a shape Do not overlap the logo with an image

Do not condense or expand the logo Do not place the logo over an image



brand usage: colour palette

primary colour palette

The primary colour palette consists 
of 2 primary colours.  Pantone 716 
and Pantone 430

C: 0%
M: 50%
Y: 95%
K: 0%

R: 100%
G: 44.8%
B. 8.9%

Pantone
716
100%

Colour blocks shown here are for illustration only

Pantone
430
100%

C: 6%
M: 0%
Y: 0%
K: 47%

R: 47%
G: 53%
B. 53%



brand usage: colour palette
secondary colour palette

There are three additional colours, 
Pantone 122, 150 and 2745.  This 
secondary colour palette 
compliments the primary corporate 
colours and is predominantly for 
use in the design and production of 
printed and digital materials

Pantone C: 0% R: 100%
122 M: 18% Y: 82%
100% Y: 83% K: 17%

K: 0%

Colour blocks shown here are for illustration only

Pantone C: 0% R: 100%
150 M: 31% Y: 69%
100% Y: 89% K: 31%

K: 0%

Pantone C: 100% R: 11%
2745 M: 94% Y: 0%
100% Y: 0% K: 27%

K: 0%



type: fonts and usage
type: fonts

Two typefaces have been selected for use 
in conjunction with thenetworkone name 
style and device. Calibri and Arial.  The 
design of these typefaces are visually 
compatible with the logotype, as well as 
being clean and contemporary.

Calibri is recommended as the primary 
typeface and should be used where 
possible

Arial is for use in digital media where 
Calibri is not available.

Calibri

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

Arial

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz



trademark: certificate 
thenetworkone name and device are 
registered trademarks under the Trade 
Marks Act of 1994 of Great Britain and 
Northern Ireland.



legal requirements
The following rules apply to the use of thenetworkone’s identity and are covered under the membership agreement. It is important to note that these guidelines form part of the membership agreement, which has been 
agreed by the agency.  

1.1 Subject to and in accordance with the terms of the membership agreement the member agency shall during the term of the agreement have a non-exclusive, non-transferable right to the use of thenetworkone
name, visual symbols, trade marks and other identifying materials [the “Marks”]  Marks solely in connection with the provision of Services to thenetworkone Management Limited [“thenetworkone”].

1.2. The member undertakes to ensure that the display of all thenetworkone Marks by it shall conform with any and all requirement, specifications, standards and guidelines issued by thenetworkone to the member 
from time-to-time, including without limitation the Corporate Identity Guidelines.

1.3. Prior to printing, using, displaying and/or disseminating any materials displaying or making use of or reference to any of thenetworkone’s Marks (including without limitation all letterheads, business cards, signs, 
digital and offline, display materials to be used and/or disseminated by the member), the member shall submit samples or drafts of such materials to thenetworkone for its written approval.  No such materials shall be 
printed, used or disseminated by the member unless and until thenetworkone provides prior written approval in respect of such materials.

1.4 The member shall not use any of thenetworkone Marks in any way that might prejudice their distinctiveness or validity or adversely affect the goodwill existing in relation to such thenetworkone Marks.

1.5 The member acknowledges and agrees that:

1.5.1. thenetworkone is the proprietor of thenetworkone Marks and any copyright subsisting therein, and owns all goodwill relating thereto:

1.5.2  The member shall not acquire any right, title or interest in thenetworkone Marks, the copyright subsisting therein or the goodwill associated therewith.

1.5.3 thenetworkone shall be entitled to grant to any other person a licence to use thenetworkone Marks and/or may amend and modify thenetworkone Marks at any time in its absolute discretion by variation, 
renewal, substitution or otherwise; and

1.5.4 the benefit of all use of thenetworkone Marks and any additional goodwill accrued as a result of the activities of the member in connection therewith shall inure to thenetworkone

1.6 The member agrees that it shall not at any time dispute or contest the validity of the registration of such of thenetworkone Marks as may be registered and shall, at the request and reasonable expense of 
thenetworkone take all steps as thenetworkone may reasonably require to assist thenetworkone in maintaining the validity and enforceability of thenetworkone Marks during the term of the membership agreement.

1.7 In case the agency shall at any time or for any reason cease to be a member of thenetworkone, the agency shall as soon as practicable remove references to thenetworkone and thenetworkone Marks from its 
materials and activities.

1.8 Any dispute arising in relation to the Marks shall be subject to English law.



Thank you.

If you have any questions regarding our 
brand guidelines please contact

Paul Squirrell

+44 (0)20 7240 7117
paul.squirrell@thenetworkone.com


